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Business

Leisure

MICE

Unique Experience

High Service Level

Icelandair Groupôs

Subsidiary

Roots since 1937

Iceland Travel brand

since 1999

Iceland Travel is dedicated to first class services to its clients 
ïpredominantly through corporate sales channels



Iceland Travel has enjoyed strong growth over the last half-
decade through its multichannel strategy

Turnover

ISK

10 billon

Travellers

by flight

65,000

Employees
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12 nationalities

15 languages

Sales &

Marketing
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800 million

High education
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Significant historic growth in all KPIôs with more potential in the 
years to come across our business lines

132%

Number of tourists to Iceland through Iceland Travel (thousands) 2011-2015

65 thousand with flight 2015 ï132% increase from 2011



We operate several brands catering to different needs ïwithout 
compromising our dedication to professionalism



Global business reach based on local talent and appreciation for 
Icelandôs uniqueness
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Our customers include many of the worldôs largest tour operators

http://www.odysseys-unlimited.com/
http://www.odysseys-unlimited.com/


Our extensive sales network is tailored to the needs of our clients

Sales network 

| 1,000+ travel agents and tour operators

| 97% Middle, Upper and High Class
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Upper Middle Class Middle Class Budget High Class



Average expenditure per passenger in ISK has been rising over 
the last few years

Services provided by Iceland Travel | Flights & other expenditure excluded
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Future opportunities in tailor made travel planning



Iceland Travel is set to benefit from the growing demand for tailor 
made travel solutions catering to those demanding highest quality

Customized Service

High Service level

Not seeking ĂLast minute offersñ

Booked through agents who are members 
of travel networks and direct contact



Winter | Significant growth potential in Iceland winter offerings

Increased Service Offering

Good Infrastructure

| Not just Reykjavík

| Potential for Countryside

| Better utilization

Educate Markets

| Climate

| Service Level / Openings

Greenland



Emerging Markets | Office in China to position for future growth

What have we done and what are we 
doing?

| Co-operation with Icelandair Group

| Icelandair Holidays China brand October 
2014

What needs to be done?

| Build Iceland as main destination ïLong 
term strategy

| Focus on high-end/luxury segment 

Iceland Travels role in partnership

| Product development

| Delivery of Service


